Guided by the public relations literature of stealing thunder and organizational transparency, the present study builds on the theoretical argument that a corporation's proactive, self-disclosure claims of its issue via Facebook (i.e., "we believe it is important to disclose the following information to achieve public awareness of a potential health risk") influences publics' transparency perceptions on the corporation, which may lead changes in public perceptions of the company's credibility and the perceived severity of a given issue. Thus, the purpose of this study is to examine the impact of different disclosure claims posed by a company on public's perceived transparency of stimuli companies; perceived credibility toward each company involved in a given issue, and perceived severity of the issue.
